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Abstract

Tik Tok is a very popular mobile app, which was
introduced by China in September, 2016. In 2018 music
included in this app and this app became very popular
among the youth all over the world. It uses through
mobile phones, it is not very difficult to use and everyone
who can use Android mobile can use this app. That is why
it has become so popular. This is a very useful app but it
is not being used well in our country. This research is
trying to find out the popularity of this app and the extent
to which young people like this app. It will also find out if
users of the app are making better use of it. In this regard,
a survey form has been filled by approximate 100 young
boys and girls by whom the opinion of the youth about the
popularity of this app and its use will be taken. At the
same time, it has tried to find out what the young people
think about the makers of these videos and whether they
want to be Tik Tokers in the future.

Keywords: TikTok, Mobile Video App, Social Media
Youth, Effects
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